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Oregon Books

Oregon Books is an independent book store in Grants
Pass, Oregon. Walking into Oregon Books, a sense of
calm and caring is immediately felt. Their previous identity
did not suit their friendly nature, however; consisting of a
cold and boring humanist serif logo and an unsaturated
color scheme. This lively, and vibrant company deserved
an appearance befitting its spirited demeanor.
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The Logo

To begin with, the business was tacking on
“& games” to the end of their name.
Dropping this focuses the name on the two
most important things, books for Oregon.
As for the logo, | felt that a symbol would
be a more inviting solution than type alone.
A geometric painting of what reading in
Oregon feels like, as well as; an effective
tool for unique small scale applications like
books spines. The rounded corners of the
symbol lend themselves to the happy
atmosphere of the store appearing friendlier
than sharp corners.

Setting the logotype in all lower case allows it to
match the friendliness of the symbol, and when
or%on the name is stacked, the ascenders of the B and K
fit perfectly into the descender of the G allowing
bOOk for tighter leading and a solid lockup. When the
s symbol and logotype are together the logotype is

right aligned and wraps the top half of the symbol

beautifully.
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Get used to
reading

541-476-3132
oregonbooks.com

Gl 150 N.E. E St.
oregon S Corner of 7th and
bOOkS E St. Grants Pass

OR 97526 USA

Make their
future

541-476-3132

& oregonbooks.com

150 N.E. E St.
Corner of 7th and
E St. Grants Pass

OR 97526 USA

Make a
left turn

541-476-3132

oregonbooks.com

150 N.E.E St.
Corner of 7th and
E St. Grants Pass
OR 97526 USA

The
lllustrations

The family-like quality of the store seemed to
corresponded greatly with a large portion of the
customer base, family’s, specifically young
family’s with kids learning to read. A few ads for
this customer base was a great opportunity to
create an illustration style for the identity. Pen line
illustration with water color in the brand colors was
an appropriate style to visualize the brands values.
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Kayla Gutierrez
Manager

541-476-3132
books@oregonbooks.com

oregonbooks.com

150 N.E. E St. Corner of
7th and E St. Grants Pass
OR 97526 USA
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Indigo Remedies

Indigo Remedies is an herbal healing startup, producing
CBD and THC rubs as their first products. The

brand’s personality could be defined as whimsical,
spiritual, old-fashioned, and calm.







The Logo

Combining the name of the brand and the nature

of the product, | immediately thought of the 1800's.

“Indigo” reminded me of jeans which were invent-
ed in the 1800's, and the product reminded me

of 1800's medicine bottles. My first intuition when
sketching for the logo was to make the letter forms
wide, which was less common in 1800’s type but
the letters lent themselves to width. After settling on
the logotype and vectorizing it, | realized that the
wide O would make a great 3rd eye symbol and
added a pupil to its center, which also acts as an
accent that is seen in Victorian era O's.
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Produced &.Jarred by Ingredients
lnd lgo CBD flower, shea butter, cocoa butter, avacado oil, arnica,
s

ial oil, ros: ential
REME®DIE = ¥ .em.a(yess
oil, and pepperment essential oil.

For use by aduilts 21 and older. Keep out of reach of children. It is
illegal to drive 3 motor vehicle while under the influence of marijuana.

Low THC Content

Store in a Cool Dark Location

Serving Size: 1/80z
Servings Per Container: 32

Produced & Jarred by
®
l n d l qe THC flower, shea butter, cocoa buuer avacado oil, arnica,
s

-1 4
REMEDLE

P | oil, rosemary essential
ovl and pepperment essential oil.

For use by adults 21 and older. Keep out of reach of children. It is
illegal to drive a motor vehicle wbile under the influence of marijuana.

Contains THC
Store in a Cool Dark Location

L Serving Size: 1/8oz
9 Servings Per Container: 32

Ingredients

CBD flower, shea butter, cocoa butter,

do oil, arnica, p i L d

essential oil, rosemary essential oil, and
pepperment essential oil.

" to drive a motor vehicle while
under the influence of marijuana.

For use by adults 21 and older. Keep
* ' out of reach of children. It is illegal

Low THC Content

Serving Size: 1/80z

Servings Per Container: 32 Store in a Cool Dark Location

For use by adults 21 and older: Keep
out of reach of children. It is illegal
to drive a motor vehicle while
under the influence of marijuana.

Ingredients

CBD flower, shea butter, cocoa butter,
avacado oil, arnica, passionflower, lavender
essential oil, rosemary essential oil, and
pepperment essential oil.

Low THC Content

Serving Size: |/80z
Servings Per Container: 32

Store in a Cool Dark Location



Produced & Jarred by

lnd iqo CBD flower, shea butter, cocoa butter, avacado oll,
S

REMEDIE arnica, passionflower, lavender essential oil, rosemary
essential ofl, and pepperment essential oll.
[ ]

For usa by adults 21 and older. Keep out of reach of children. It is

Low THC Content
Store In a Cool Dark Location

Serving Stze: |/Boz
Servings Per Container: 32

Produced & Jarred by m
-
lnd l o CBD flower, shea butter, cocoa butter, avacado oil, arnica,
i passionflower, lavender essential oil, rosemary essential oil,
and pepperment essential oil.

REMETDIE

For use by adules 21 and older. Keep out of reach of children. bt is illegal
to drive a mator vehicle while under the influence of marfjuana.

Low THC Content

Serving Size: |/8oz
Servings Per Cantiner: 16

Indigoe y! @ = —0) AT
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i { o i CBD flower, shea butter, cocoa butter,
For wse by adults 21 and older. Keep out of B . ol :

reach of children. It iz llegal o drive 3 motor i

vehicle while under the influence of marijuana. ’

avacado oil, arnica, passionflower,
4 lavender essential oll, rosemary essential
Sarving Stze: 1/80z 1 4
Servings Per Container: 8 (¢ 7.4

oil, and pepperment essential eil.
Low THC Content

The Labels

As for the labels, the antique packaging that inspired the project came to fruition
as a vibrant and whimsical label that is rough in style but calm in nature. Feeling
old-fashioned yet seussian in color and character.

llegal to drive a motor vehicle while under the influenee of marfjena









Oregon RV Qutlet

Oregon RV Outlet is an RV dealership in Grants Pass,
Oregon. Their previous identity consisted of nothing more
than a cartoon illustration for a logo.
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The Logotype

RV camping combines the power and geometry
of a vehicle and the calming serenity of nature.
m The Oregon RV Outlet logotype combines these

properties as elegantly as the activity itself.
The logotype is composed of perfectly detailed

geometry, with a steady weight throughout, yet
forms a beautiful and still natural feeling script.

The Logo Container

A huge staple for many campers
are national forest signs. The shape ™~ —
is recognizable, memorable, and
nostalgic for many customers of )\
Oregon RV Outlet. The containing |
shape of the logotype is a play |
on this sign shape. It keeps the T
same recognizable top angle and T
rounded corners while the rest ~1_|
of the sides lay at 90 degrees. ~~—
This creates an original and :\
memorable shape that wraps .y
the logotype perfectly. ~_|
\I
~—
\‘\
N




The Class C

To achieve maximum flexibility every brand needs an icon that will be
recognizable at a small size. Oregon RV Outlet’s previous logo contained
a Class C style RV that was already recognizable to their consumers.

—— I The class C RV remains an important part of the identity giving it an iconic
u image that is recognizable at any size.

;

The Badge 0
While the logotype combines nature and industry with W’

the look of a 1960’s car logo, and th container brings

feelings of the forest signs first designed in the 1960’s, HU Omt
the badge finishes off the basis of the brand and time
period. Ringing back to the classic merit badges of
boy scouts past, this continuation of the logo settles
everything into the 1960’s. It features the RV icon
traveling through the woods at sunset to make it local,

and give a feeling of peace and serenity.




The Filters

To maintain brand consistency
through photography one of two
Photoshop filters can be applied
to an image. The first filter has
more color variation for a more
dynamic photo and the second
is just a gradient map of the
brand colors that works best for
background images. They are
meant to be used in variation
when photos are next to each
other and usually with a
distressing effect.

ORIGINAL
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Hays Oil Co.

Hays Oil Company is a petroleum supply company
based in Medford, Oregon. They specialize in
commercial cardlock network service, bulk fuel supply,
and comprehensive lubricant solutions for industrial,
commercial, automotive and agricultural use.
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The Logo

Hays Oil Company’s mission is to be a business partner focused
on the growth, success, and profitability of their customers
businesses. Hays’ original logo was an italicized, high-contrast,
face with many effects. By stripping the identity down to it's most
basic characteristic it would give their customers faith that the
brand’s highest priority is providing for, and servicing them.

Clearing the logotype’s styling was the first step in simplifying

he identity. | decided to trade out the overly complex type for

lower contrast more basic build, and a letter mark symbol.

symbol represents the joining of Hays Oil Company and their

stomer, to transfer the product, while at the same time OlL c o
2g the company itself. One half of the symbol is Hays, the

If is their customer, and when they overlap in the center
the oil it creates the company itself (the H symbol).
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Horizontal Mark

WNPAYS MWPAS [PEANE

Full Color Grayscale Solid Color

Vertical Mark

HAY! HAYS HAYS

L Cc o

Full Color Gray

Minumum Free space

O 1l L Cc O

scale Solid Color

O | L

0]

Secondary Elements

Color Palette

Secondary elements follow the 60 degree angle of the
bottom of the symbol and can be arranged in many ways.
The goal is to make sure they aren’t too complex and leave a
lot of negative space of one color for the type and/or logo.

Hex: RGB: Hex: RGB:
#ff9e16 255, 158, 22 #e2231a 226, 35, 26
CMYK: Pantone: CMYK: Pantone:
0,45,96,0 Solid Coated 5,98, 100, 1 Solid Coated

1375 C 485 C
Typography

Hex: RGB: Hex: RGB:

#6e3528 110, 53, 40 #ab989c 171,152, 156

CMYK: Pantone: CMYK: Pantone:

36, 78, 81,43 Solid Coated 35,38,32,0 Solid Coated
175 C 436 C

Univers
Bold

Used for headlines

abcedefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Univers
Roman

Used for body copy

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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“ S Home Services Fleet Fueling Locations Contact Q
o1lL c o

-

Hays bi\'t:om@%n’ovi&eg'_“ g
compraeh%nsiv‘é' fleet fueling

~ solutions designed to lower
a fleet’s total cost of operation.

-

DEF Now Available at Medford Bulk DEF now available at Vine Street New Pacific Pride Cardlocks Open

Plant - Wednesday, January 04, 2017 Cardlock - Thursday, January 28, 2016 -Wednesday, December 17, 2014
Diesel Exhaust Fluid now available at the Diesel Exhaust Fluid now available at the 16021 Hwy 101, Harbor OR accepts Hays
Cardlock at the Medford Bulk Plant. 1890 Cardlock on Vine Street in Grants Pass. 1998 Exclusive Card and Pacific Pride cards

South Pacific Hwy, Medford OR Vine Street, Grants Pass OR

pY 3||!A03S :

We service Southern Oregon
and Northern California

NV ganL rgan Ln NW MorganLn NW MorganLn NW Morgan Ln _NW Morgan Ln W Morgan Ln NE Morgan Ln NE Morgan Ln
£ Find a Egcation

3

Home Credit Application News Letter

Parts & Services Oregon Weather

Fleet Fueling OTA | Enter your Email

Locations Lube Lookup

Contact Lube Match

“ Copyright Hays Oil Co. All Rights Reserved | © 2017



Griff's

Griff’s is a seafood restaurant with a location on the
shore of Winchester Bay and another location on a
dock in Port Orford, Oregon. Neither location had a
visual language that was consistent, let alone;
cohesive across both restaurants.
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The Solution

Since Griff’s had no real identity, one problem they faced was customers not
realizing that they had two locations. The two locations look entirely different
on the outside but one thing they have in common is that each of their interiors
have a low lit, calm, diner like ambiance. My solution builds off of this ambi-
ance creating an atmosphere inspired by mid-century diners. A few ways this
atmosphere is achieved visually are the: matchbook illustrations, stacked logo
lockups, color scheme, and wave checker pattern.

$1949949949449944944444

The Logotype

MI I \ ; Modeled after Gill Sans, a prominent typeface in the utilitarian

world of fishing; The Griff's logotype is drawn with a modified R
to create a fish when kerned tightly with the G.

g 5 j B

. | GRIFFS %
GRIFE | Gnirps R




The Patterns

A common visual element in mid-century diners was the checker
pattern. Turning the squares that make up a usual checker pattern
into half circles created a wavelike pattern that matches the brand
perfectly. Turning a section of this pattern 45 degrees creates
another pattern that when stitched together creates a rope like
texture. | used the rope pattern to illustrate several knots,

creating yet another pattern for the restaurant.

ettt et et et e e e
$1414949444444444444444
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GRIFF’S

RESTURANT & SEAFOOD MARKET
CONTACT@GRIFFS.COM . o w84 FOLLOW US ON FACEBOOK

APPETIZERS

PORPERS et & OYSTER SHOOTER.
CLAM STRIPS...

CRAB COCKTAIL
SHRIMP COCKTAI

SOURDOUGH BREAD BOWL.
CIOPPINO

PANGH,

ISAND ISLAND, BLUE CHEESE, FRENGH,
HONEY MUSIARD, WASABL OR Oll &RED.
WINE VINEGAR DRESSINGS.

RESTURANT & MARKET
Lo oo

DX Y
on THEELL

FULL CARAFE OF WINE.
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5412712512 m I I S GRIFFS.COM

RESTURANT & SEAFOOD MARKET

CCONTACT@GRIFFS.COM REEDSPORT, OREGON U.S.A

FOLLOW US ON FACEBOOK

APPETIZERS

POPPERS... $6 OYSTER SHOOTER.
CLAM STRIPS. $6 6 RAW OYSTERS.
CRAB COCKTAI $9 STEAMER CLAM:
SHRIMP COCKTAIL. $7 POPCORN SHRIM

$8
$9

2 SCALLOPS, 2 PRAWNS, 2 OYSTERS, 2 CALAM

SCALLOPS.
PRAWNS..

oo O == 40 B e Bl

SOUPS

SALADS

HOMEMADE CLAM CHOWDER CRAB LOUIE. $2
CUP. SHRIMP LOUIE. $12
BOWL CHEF SALAD. SN
SOURDOUGH BREAD BOWL.. POPCORN SHi

3 $7
CHICKEN SALAD.. $12

CIOPPINO GREEN SALAD (W/SHRIMP).....$11
SMALL 12 OUR SALADS AREFRESHLY CHOPED AND
LARGE. 15 1 A CHOICE OF RANCH,

A DELIC JS VERSION OF THE CLASSIC TOMATO BASE FISH SOUP THOUQA\D ISLAND. BLUE CHEESE, FRENCH,

, SHRIMP, SCALLOPS, AND OUR FRESH FISH OF THE DAY

HONEY MUSTARD, WASABI, OR OIL & RED
WINE VINEGAR DRESSINGS.

BEVERAGES

SIDES

JUICE/ MILK. CHEESE BREAD...
COFFEE/HOT TE, GARLIC BREAD (PER SLICE).
SODAS/ICED TE ONION RINGS.

HOT CHOCOLATE... BAKED POTATO.

BEER/DOMESTIC. FRENCH FRIES.

BEER/ MICRO. SWEET POTATO FRIES.

\«QNE BY THE GLASS... WILD RICE

1/2 CARAFE OF WINE.

FULL CARAFE OF WINE.. O == 4D B =2 Bl

ENTREES

EVERYTHING IS LIGHTLY BREADED, MADE FRESH TO ORDER AND SERVED WITH FRENCH FRIES AND COLESLAW.

2 PIECE FISH & CHIPS. $12
3 PIECE FISH & CHIPS. $14
3 PRAWNS/2 PC FISH. $16
3 OYSTERS /2 PC FISH. $16

3 PRAWNS & CALAMARI
3 PRAWNS & SCALLOPS.

$15
$16

CALAMARI... $13 CHICKEN STRIPS..

CAPTAIN'S PlATTER .$26

@ SUBSTITUTE FRIES AND COLESLAW FOR GREEN SALAD, GARLIC BREAD AND YOUR CHOICE @

‘OF A BAKED POTATO, SWEET POTATO FRIES, OR RICE FOR AN ADDITIONAL $4

8 OZ. SIRLOIN STEAK. 15
8 OZ. SIRLOIN STEAK & PRAWN. 19
AHI TUNA STEAK 16
SWORDFISH 16

SALMON OR HALIBUT STEAK.

SEAFOOD MEDLEY PASTA

ABOVE STEAK ENTREES ARE SERVED WITH A
BREAD AND YOUR CHOICE OF A BAKED POTATO OR RIC

SREEN SALAD, GARLIC

SERVED WITH GREEN SALAD AND GARLIC BREAD.
WHOLE DU

(MARKET PRICE)

SERVED WITH GREEN SALAD AND GARIIC BREAD.

SANDWICHES & BURGERS

SERVED WITH YOUR CHOICE OF FRENCH FRIES, COLESLAW, OR A GREEN SALAD,

GRILLED HALIBUT BURGER...
MADE WITH FRESH HALIBUT

OYSTER HOAGIE
CHICKEN HOAGIE...

SALMON BURGER..

CASH, CHECKS, CREDIT AND DEBIT CARDS ACCEPTED

EXTRA $0.25 ADDED TO EACH “TO GO” ORDER

RESTURANT & MARKET

GRIFF’S

541-332-8985 ON THE DOCK GRIFFS.COM

CONTACT@GRIFFS.COM

FOLLOW US ON FACEBOOK

APPETIZERS

CRAB & SHRIMP COCKTAIL
OYSTER COCKTAIL..
POPCORN SHRIMP.

OYSTER SHOOTER....
STREAMERS W/ GARLIC BREAD. 10.
SMOKED SALMON. (MARKET PRICE)
OYSTERS ON THE HALF SHELL. $8-
SCALLOPS...
COMBO SEAFOOD BASKE!

SOUPS

SALADS

HOMEMADE CLAM CHOWDER
CUP.

BOWL

SOURDOUGH BREAD BOWL..
CIOPPINO

SMALL

LARGE. 15
A DELICIOUS VERSION OF THE CLASSIC TOMATO BASE FiSH SOUP.
WITH CRAB, SHRIMP, SCALLOPS, AND OUR FRESH FISH OF THE DAY.

CRAB LOUE.
SHRIMP LOUIE.
CHEF SALAD.
POPCORN SHRIMP.
CHICKEN SALAD.
GREEN SALAD (W/SHRIMP).
(OUR SALADS ARE FRESHLY CHOPPED AND
COMEWITH A CHOICE OF RANCH
"THOUSAND ISLAND. BLUE CHEESE, FRENCH,
HONEY MUSTARD, WASABI, OR Ol & RED
WINE VINEGAR DRESSINGS,

BEVERAGES

SIDES

JUICE/MILK
COFFEE/HOT TEA
SODAS,/ICED TE;
HOT CHOCOLATI
BEER/DOMESTIC.
BEER/MICRO.

WINE BY THE GLASS.
1/2 CARAFE OF WINE.
FULL CARAFE OF WINE.

CHEESE BREAD. 4
GARLIC BREAD (PER SLICE)....$0.50
ONION RINGS.

BAKED POTATO.
FRENCH FRIES...

SWEET POTATO FRIE:
WILD RICE.

O == 4O B e B

CASH, CHECKS, CREDIT AND DEBIT CARDS ACCEPTED

EXTRA $0.25 ADDED TO EACH “TO GO” ORDER

ENTREES

EVERYTHING IS LIGHTLY BREADED, MADE FRESH TO ORDER AND SERVED WITH FRENICH FRIES AND COLESLAW.

2 PIECE FISH & CHIPS..

SCALLOPS....
SUPER CLAM STRIPS.
SALMON NUGGETS.

3 PRAWNS & SCALLOPS. HALIBUT NUGGET!

CALAMARI.. CHICKEN STRIPS...

CAPTAIN'S PLATTER

@ JuBJT\T ITE FRIES AND COLESLAW FOR GREEN SALAD, GARLIC BREAD AND YOUR CHOICE @

OF A BAKED POTATO, SWEET POTATO OR AN ADDITIONAL $4

8 OZ. SIRLOIN STEAK. $15
8 OZ. SIRLOIN STEAK & PRAWN: 19
AHI TUNA STEAK. 16
SWORDFISH. 16
SALMON OR HALIBUT STEAK. (MARKET PRICE)

ABOVE STEAK ENTREES ARE SERVED WITH A GREEN SALAD, GARLIC
BREAD AND YOUR CHOICE OF A BAKED POTATO OR RICE.

SEAFOOD MEDLEY PASTA. 18
SERVED WITH GREEN SALAD AND GARLIC BREAD.
WHOLE DU CRAB. (MARKET PRICE)

‘SERVED WITH GREEN SALAD AND GARLIC BREAD.

SANDWICHES & BURGERS

SERVED WITH YOUR CHOICE OF FRENCH FRIES, COLESLAW, OR A GREEN SALAD,

GRILLED HALIBUT BURGER....
MADE WITH FRESH HALIBUT

SALMON BURGER.

FISH HOAGIE....
OYSTER HOAGIE.
CHICKEN HOAGII

DESSERTS

GOURMET PIE... ...$3.95 PIE ALA MODE....
CHOCOLATE CAKE. CAKE ALA MODE..
ICE CREAM..
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Seafood Restaurant in Winchester Bay,
Oregon
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www.cosummers.com

Contact@cosummers.com







